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I AM AN INNOVATIVE AND CONCEPTUAL PRODUCT STRATEGIST AND UX DESIGNER WITH 20+ YEARS EXPERIENCE
CREATING COMPELLING PRODUCT APPLICATIONS FOR DESKTOP, THE WEB AND MOBILE PLATFORMS ACROSS MULTIPLE
INDUSTRIES. | HAVE A KEEN ABILITY TO DISSECT AND ARTICULATE ANY CLIENT’'S PRODUCT PAIN POINTS AND THE
UNMATCHED SKILLS TO DELIVER A COMPREHENSIVE AND BEAUTIFUL SOLUTION. ONE THAT IS ENHANCED BY MY PASSION

“DAVE, | AM PUTTING MYSELF TO
THE FULLEST POSSIBLE USE, WHICH
IS ALL | THINK THAT ANY CONSCIOUS
ENTITY CAN EVER HOPE TO DO.”

@
|

FOR USABILITY SIMPLICITY AND DESIGN DETAIL. | AM FLUENT IN FINANCE, SALES, MARKETING, PRODUCT, DEVELOPMENT, ' SY 10Y 20+
AS WELL AS DEALING WITH CONVERSION, REVENUE, ATTRITION/CHURN & SUPPORT. MOST IMPORTANTLY | KNOW HOW
TO BRING THE ELEMENTS OF A BUSINESS TOGETHER TO CREATE & GROW AN ORGANIZATIONAL CULTURE OF EXCELLENCE.
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B FOUNDED & CULTIVATED THE TOP INNOVATION FIRM IN AUSTIN. GREW FROM WORKED WITH GOVERNMENT & MILITARY ORGANIZATIONS, SPAWAR & DARPA
ZERO-TO-MULTI-MILLION $ WITHIN 2 YEARS - RECOGNIZED FOR HIGHLY TO CONCIEVE & DEVELOP HIGHLY INNOVATIVE ERGONOMIC & CLOUD SYSTEMS
UNIQUE & EFFECTIVE APPROACHES TO SOLVING COMPLEX DESIGN & FOR VISUALIZING & PREDICTING WORLDWIDE ACTIVITIES IN REAL-TIME.
TECHNICAL CHALLENGES ACROSS THE FORTUNE 50.
CREATED HIGHLY INNOVATIVE & PATENTED HEALTHCARE SYSTEMS THAT
PARTNERED WITH VENTURE CAPITAL FIRMS TO RE-ENGINEER, REDESIGN & STREAMLINED CLINICAL DATA & ENABLED THE CARE OF CRITICAL ICU PATIENTS
WORKED WITH RAPIDLY LAUNCH REFACTORED DIGITAL PRODUCTS - RESULTING IN OVER 300 FROM REMOTE LOCATIONS.

AUSTIN VENTURES MILLION IN ACQUISITONS.
AS UX PRODUCT
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DIDN’T REALLY FINANCIAL & CARD SERVICES

WANT TO START
ANOTHER AGENCY

IT JUST HAPPENED DIRECTOR OF PRODUCT

- 2002-2004
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MEMBER OF THE CORE EXECUTIVE TEAM

6
o ; RESPONSIBLE FOR MANAGING PRODUCT MANAGEMENT, PRODUCT MARKETING, &
@ DIGITAL 5 | DESIGN ORGANIZATIONS. CREATED VERTICAL MARKET STRATEGIES,
ﬁ DESIGN > POSITIONING & SALES COLLATERAL.

AS HEAD CREATIVE, | DESIGNED THE CORE PRODUCT, ESTABLISHED FORMAL
CREATIVE DIRECTOR : DESIGN PROCESSES, BRIDGED ENGINEERING & PRODUCT WITH DESIGN.
o, ESTABLISHED FORMAL RELEASE PROCESSES & STANDARDS TO INCREASE

ORGANIZATIONAL SCALE & ALIGNMENT. DECREASED OUR TIME-TO-MARKET BY 8
MONTHS AFTER | ARRIVED.

B RESPONSIBLE FOR STRATEGY & DESIGN THAT FOCUSED ON INTEGRATING
BUSINESS OBJECTS & CRYSTAL REPORTS APPLICATIONS.

CREATED COMPANY’S PRODUCT & BRAND STANDARDS FOR WORKS PAYMENT
AU ALRISNULA S C SR ASINUIE MG IS AL RS S SR S o2 CARD APPLICATION. ESTABLISHED COMMON INTERACTION PATTERNS, ICONOG-

INTERACTION, TAXONOMY, NOMENCLATURE, & VISUAL CATALOG. | REDESIGNED 21 RAPHY, VISUAL LANGUAGE, AND Ul LAYER TECHNOLOGIES TO BE STANDARDIZED
ADHOC REAL-TIME/DATA MODELING & REPORTING TECHNOLOGIES; AS WELL AS ACROSS ALL SOFTWARE ENGINEERING.

DEVELOPED A COMPREHENSIVE USER EXPERIENCE GUIDE FOR PRODUCT

IMPLEMENTATION. WITHIN 2 YEARS OF RELEASE - COMPANY GREW IN EXCESS OF 40M IN REVENUE

BUSINESS WAS ACQUIRED BY BANK OF AMERICA IN 2006.

SOFTWARE

DIRECTOR OF DESIGN | HCI

KEY MEMBER OF TRILOGY EXECUTIVE TEAM

2000-2002
A ENTERPRISE
TRILOGY

RESPONSIBLE FOR BUILDING & SCALING FRONT END SERVICES TO TRILOGY’S
BACK END TECHNOLOGIES. WORKED WITH C-LEVEL EXECUTIVES FROM LANDS
END, FORD, SUN, AXA FINANCIAL - EVANGELIZING & CREATING DESIGN STRATE-

GIES.
WAS CHIEF EVANGALIST & DESIGNER ON THE DEVELOPMENT OF NINETEEN
CONSUMER SITES FOR FORD FLEET OF EUROPE.

RESPONSIBLE FOR CONCEPT -TO- IMPLEMENTATION TO ENSURE DESIGN QUALITY
A WALLED GARDEN & COLLABORATIVE ECOSYSTEM FOR KIDS 3-5, POPULATED WITH ACROSS B-TO-B & B-TO-C SITES & B-TO-B APPLICATIONS.

CROWD SOURCED CONTENT, PARTNERSHIP CONTENT & OUR ORIGINAL GAMES.
ESTABLISHED TRILOGYS PRODUCT & BRAND STANDARDS ACROSS ALL

SOFTWARE PRODUCTS. INTEGRATED 36 APPLICATIONS BY ARCH TYPING INTER-
. SPEND . INVESTOR . DRAMA & . PITCHES . FATIGUE ACTIONS, CREATING ICONOGRAPHY, ESTABLISHING A VISUAL LANGUAGE, & Ul
(I WAS FUNDING IT) INTEREST POLITICS LAYERED TECHNOLOGIES. THIS STANDARDIZED ALL SOFTWARE INITIATIVES.

RESPONSIBLE FOR INTERNET/INTRANET TEAM & MANAGED THE DEVELOPMENT
............................................................................. OF: WEB SITE, PARTNER EXTRANETS, & INFRASTRUCTURE. ESTABLISHED
USABILITY METRICS & STANDARDS FOR TRILOGY.COM & OTHER RELATED
""""""""""""""""""" .COM INITIATIVES.
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DON'T BE MESMERIZED BY PERCEPTION.

“PERCEPTION IS NOT REALITY.”
BE CAREFUL WHO YOU BRING IN. ASKING LEFT
QUESTIONS, LISTEN & WATCHING WILL REVEAL KANSAS
A LOT. BUT ALWAYS, DUE DILIGENCE IS KEY. C'ATJ;?NR
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1998-2000 LECTURED TO HALLMARK
CREATIVE ORGANIZATION
ABOUT THE FUTURE OF
DIGITAL MEDIA & DESIGN.
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1994-1998

CREATED THE FIRST DIRECTED MUSIC VIDEOS
’ DIRECTOR OF INTERACTIVE SERVICES MUTUAL FUND SHOPPING L T o G e

WEB APP FOR PERSONAL FOR THRILL KILL CULT &

WEALTH MGMT NINE INCH NAILS...
AGENCY ACQUIRED M/5 IN 1998 (CALLED RED ROCKET INTERACTIVE)
RESPONSIBLE FOR MANAGING MULTIPLE MARKETING STRATEGIES
FOR INTERNET & INTERACTIVE AGENCY CLIENTS: MICROSOFT,
STOWERS, & HALLMARK. DIRECTED THE DEVELOPMENT OF MULTIPLE V,;Eiﬁf&ﬁlw
CREATIVE INITIATIVES: TV & VIDEO COMMERCIALS, INTERNET, 3D E-COMMERCE
DIRECT MARKETING INTEGRATION, & OVERALL E-COMMERCE/ WORLD OF
INTRANET DEVELOPMENT. ALEXANDRIA

VIRGINIA
’ FOUNDER & CEO ‘

1990 T

THE TALENT ESTABLISHED M5 AS THE PREMIER MID-WESTERN INNOVATION AGENCY BY MANAGING
(P)ALT %NE THERE WAS TOP TALENT TO COMBINE HIGH-END 3D TECHNOLOGIES WITH BLEEDING EDGE GRAPHICS.
P INSANE!! CREATED ONLINE SITES & GAMING EXPERIENCES FOR CLIENTS: MGM, PARAMOUNT, SONY
WORKED ON PICTURES, JONES INTERCABLE WORLDS, INCORPORATED, & HASBRO. CREATED THE FIRST
RESCUERS DOWN ECOMMERCE/SELF MANAGED MUTUAL FUND TECHNOLOGY/EXPERIENCE. CREATED A
UNDER, ROLLER STEVEN SEGAL
COASTER RABBIT, NINTENDO 64
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DURING MY FIRST SEMESTER ILLUSTRATION
DISNEY CHOSE 4 STUDENTS OUT OF ALL ANIMATION WORKED WITH
US COLLEGES TO BE TRAINED AS A SPIELBERG TO
VIDEO/POST
CHARACTER ANIMATOR. | WAS ONE OF AFTER DISNEY | DEVELOP VIRTUAL
THE 4. BECAME A INTERACTIVE MEDIA WORLDS FOR SICK
TOY DESIGNER 3D ANIMATION TERMINALLY ILL
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[l 1 1 1993 TAUGHT MYSELF EVERYTHING | COULD"
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